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6.1  The Impact of Music Education on Creativity	


It has long been claimed that participation in music enhances an 
individual’s creativity.  Proposals are sought that will operationalize 
creativity as it applies to learning and to establish the level of impact 
music study has on making individuals creative.  For example, the 
proposal should seek to determine the accuracy of statements such 
as:  “Musically-trained individuals are more imaginative or 
innovative computer programmers.”	





How to Do This?	



!   Do I really believe philosophically that 
music experiences can effect 
creativeness in another field?	



!   What fields do I study?	


!   How best to assess “creativity” in adult 

professionals?	





After Much Thought......	



!   Since creative thinking in music (and any field I will claim) 
involves intersections of divergent and convergent thought...	



!   And influenced by enabling conditions and enabling skills. . . 	



!   And because music experience might well effect more often those 
adults whose work involves a blend of the aesthetic and the more 
linear ...	



!   I arrived at:	



!   Architects	


!   Chefs	



!   Industrial Engineers	





Frank Gehry Architecture	



LA's Disney Concert Hall	









OVERVIEW OF THE STUDY!
The purpose of this study is to investigate formal and informal musical 
experiences during elementary, secondary, and undergraduate college years for 
three select cohorts of professionals to determine if these experiences might be 
associated with creative achievement in their respective fields. The three cohorts 
of professionals will include a sampling of professional: (1) architects, (2) 
engineers, and (3) chefs—all working in the Chicago area.  Through a detailed, 
professionally developed survey, the experiences of a large sample of each 
cohort will be compared to a consensually identified creative subset from each 
cohort labeled as the “creatives.” Groups will be compared.  We reason that if 
the profiles of experiences are significantly different for the creatives, this might 
be a basis for believing in some association between music and creative 
achievement amongst these professionals.  In addition to the quantitative results 
from the survey, the creatives will be interviewed in depth to explore the results 
of the survey and other factors drawn from the adult literature on creativity that 
might be self-identified as factors for their creative success.	





!   Given three separate cohorts of professionals outside of 
music, what are the significant differences in profiles of 
musical experience between a random sample drawn from 
each cohort and a selected group of creative achievers within 
that cohort?	



!   Do these profiles differ according to the nature of the musical 
experiences (formal participation experiences, creative-based 
experiences, and informal, out-of-school experiences)?	



!   Do gender and professional experience level of the sampled 
cohorts and creatives play a roll in these results?	



Research Questions	
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SURVEY DESIGN

I.  Music Listening in Your Life	



Preference, Live Concert Attendance	



II. Formal Music Education in Elementary and Secondary Schools	



Playing and Instrument, Singing, Lessons, General Classroom Music	



III.  Musical Experiences Outside of School	



Music at Home, Community Music, Informal Music Making	



IV.  Musical Experiences After K-12 Schooling	



Higher Education(Formal/Informal), Musical Experiences Currently	



V.  Final Thoughts	



VI.  Most Creative in the Field (Consensual Nominated)	





Sample Set Based in Chicago, Illinois

• Architects


• American Institute of Architects  
Zurich Esposito, Executive Vice 
President


• Mailing List (approx 1000 
members)


•  Industrial Designers


•  Segal Design Institute 
(Northwestern University) 
Kim Hoffmann, Associate 
Director


•  Mailing List for Institute (and 
links to the Stanford University 
Industrial Design program  
(approx 500 members)




n= 51  Architects!
n= 50  Industrial Designers!







V. Final Thoughts Section


In considering your musical experiences growing up, do you feel that there is a
 relationship between these experiences and the ones that have led you !

to success in your field?!

N = 70!

N = 31!



Series of Final Statements Rated








!
!
!



Effect of Gender, Age, and Years of Professional Experience 
for Perceived Role of Music and Creative Work (Q14) 




!
!
!









Music Experience Indices and Responses to Q14




Correlations Between Music Experiences and Final 
Creative Statements Rated 




Words of Architects






Words of Industrial Designers






WHAT’S NEXT!



Contact Me!!

Send Requests for results!
peterweb@usc.edu!


